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EDUCATION

University of California, Irvine School of Law, J.D.; Inaugural

Public Interest Fellow; Senior Style Editor for the UC Irvine

Law Review; recipient of the UCI Law Moot Court Best Brief

Award and Oral Argument semi�nalist; Class Awards in

Federal Courts, First Amendment & Labor Law, Labor Law

University of St Andrews; Ph.D., English; M.Litt., honors; UCLA

Research Fellowship; Harvard University, W.E.B. Du Bois

Institute Non-Resident Fellowship; Andrew Carnegie

Foundation Research Fellowship; University of St. Andrews

Dissertation Research Award

New York University, B.A., cum laude, Cultural Theory
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Margaux Poueymirou

San Francisco
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San Francisco, CA 94104

Phone 415 293 6808

New York

55 Hudson Yards 

20th Floor 

New York, NY 10001

PROFILE

Margaux represents both plainti�s and defendants in

high-stakes cases and class actions involving

antitrust, intellectual property, and arti�cial

intelligence. Margaux has in-depth experience

litigating a wide variety of matters in the technology

sector, including cases at the intersection of

copyright and AI, representing software developers,

authors, and other rights holders in pioneering

litigation against major tech companies over the use

of copyrighted works to train generative AI models.

An inaugural public interest fellow at the University of California,

Irvine School of Law, Margaux regularly dedicates her time to

social impact causes. She has drafted amicus briefs on gun

regulation for organizations and successfully argued

compassionate release motions for incarcerated individuals

under the First Step Act.

EXPERIENCE

Margaux's recent experience includes: 

Representing a putative class of authors alleging copyright

violations against Meta Platforms for pirating their registered

works for use as AI training data for Meta’s Llama Large

Language Models

Representing a putative class of authors alleging copyright

violations against OpenAI for pirating their registered works

for use as AI training data for OpenAI’s Large Language

Models
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Hon. Janet Bond Arterton, U.S. District Court: District of

Connecticut

Representing software programmers against GitHub,

Microsoft, and OpenAI for using their open-source software

code in violation of open-source licensing terms and the

Digital Millennium Copyright Act

Defended a major healthcare company in an antitrust dispute

brought by state attorney general alleging collusion through a

group purchasing organization

Defended a major government contractor in an antitrust “no

poach” claim

Represented a major healthcare company in multidistrict

litigation involving price-�xing and collusion in the generic

pharmaceutical drug industry

PUBLICATIONS & PRESENTATIONS

Chapter 11: Indirect Purchasers, California Antitrust and Unfair

Competition Law Revised Edition (2024)

Penn State Hershey, A Cautionary Tale for Antitrust Litigators,

Competition Policy International Antitrust Chronicle (2019)

Schuette v. Coalition to Defend A�rmative Action & the Death of

the Political Process Doctrine, UC Irvine Law Review (2017)

Co-author, Harris v. Quinn and the Contradictions of Compelled

Speech, 48 Loy. L.A. L. Rev. 439 (2015)
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